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[Background] While developing Reduire and Unleashia (’19 sales volume of $1M), team
focused on customer beauty data during R&D, Marketing, and Sales process

I é d U i ' @ | Clean Beauty / Minimalism $550K
. $450K
UNLEASH! Tasty Glitters
$270K
$260K
$190K
$150K
1Q 19 2Q ‘19 3Q ‘19 4Q 19 1Q '20(E) 2Q "20(E)

@ COSMOCHAIN



[Background] However, team desired more sophisticated beauty data, which are not
currently available in beauty industry

We need to rely on giant online commerce platform
to market new brands.. But all transactions and
communication go through commerce players, so
we have no access to the data

R&D

\/
\/

Production

\/

Marketing

But it’s just not possible as there is no data on
customers’ needs or purchase history...

As product diversity increases, we are dedicating all
efforts into targeted marketing. But even Facebook

marketing has decreasing ROAS.. We are stuck since
we have no customer data..

Customer
Relation
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[Vision] Cosmochain pursues 1) gathering meaningful beauty data from the users,
and 2) utilizing those data into beauty industry

(1) Data Collection

(2 Data Utilization in Beauty Industry
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[@Data Collection] Cosmochain is gathering beauty data through 1) Blended’s own
service “FITSME” and 2) partner service “Glowpick”

 FitsMe : owned by Blended

« Personalized beauty recommendation service

* Top 5~10 ranked Beauty Apps

 +300K accumulated downloads
« MAU: 40K ~ 60K

» Glowpick : owned by Blended’s business partner
- Beauty review platform

* Top 5~10 ranked Beauty Apps

* +1M accumulated downloads

« MAU: 200K ~ 300K
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[@ Data Collection] Cosmochain is gathering beauty data through 1) Blended’s own
service “FITSME” and 2) partner service “Glowpick”
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[@ Data Collection] Cosmochain is gathering beauty data through 1) Blended’s own
service “FITSME” and 2) partner service “Glowpick”

User = 1. Profile

Demo: Gender/Phone number/Age

Derma: Skin type/Skin concern

Find ™ 2. Preference data
Use = 4. Usage data

Oil/water
Cover Finish Oil level Oil level balance
Finish Price formulation Price Level of
. . Tone fix
Price Cover Price
Price
Foundation Cushion/ Toner Cream Sunscreen
Compact

3. Recommendation data
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[@Data Collection] Cosmochain is gathering beauty data through 1) Blended’s own
service “FITSME” and 2) partner service “Glowpick”
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— Review Data
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— Try / Usage Data
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[(1) Data Collection] Cosmochain has gathered over +300K Korean Female (age
10~40) users beauty data from FITSME and Glowpick
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[@ Data Collection] Cosmochain has gathered over +300K Korean Female (age
10~40) users beauty data from FITSME and Glowpick
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[@ Data Utilization] Cosmochain currently provides 2 distinctive MKT services for
+100 beauty brands

1. FitsMe in-app MKT http://partners.fitsme.kr/

LEL R EEENES

o~ O 2700 AEo|

Contact

c e

SEsHI Aol gou A2, 0fF ANE A FAH RN R F E

SHo/L s SalAsLC BARUL,

partners@cosmochain.io

© 0222047711

FITSME for business

+E| HIOIE{ S

|:|| = |_| A0|| §I-_9_-5|.k"_9_

MZE0|MEH 0] Jteiste MES mX0| L 732 L
CF. 2148t L=EY/ABA WEXIEL
2 YoM,

FITSME for business

A8 2|ZE

anzosson  ME)HuE

PARTNERS

HOUSE

SAZHP &

E%E JMsolution  INGA  moonshot [X|MADIT,

EUUE Ceéellapy 800d0[ @ Cosmelab

HE ol &8

8 s A lmo 2any

8 Klaytn

10

[QIE[5] 552 TARK|QI CHE “/5l0
=

Bl ZHR|’ XI

Eﬁfio.)HOl:” Tussssnnnennnnnns”
[=]

ES0iC|0 22 7% 201992 EEHQ 715 H0IE 711 FHsEE B W ACE

8 COSMOCHAIN



[@ Data Utilization] Cosmochain currently provides 2 distinctive MKT services for
+100 beauty brands

1. FitsMe in-app MKT
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[@ Data Utilization] Cosmochain currently provides 2 distinctive MKT services for
+100 beauty brands

1. FitsMe in-app MKT - Brand partners’ dashboard
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[@ Data Utilization] Cosmochain currently provides 2 distinctive MKT services for
+100 beauty brands

2. MKT Agency Business

Blended

Machine Learning (Algorithm) Target Marketing (Audience)

g) COSMOCHAIN
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[@ Data Utilization] Cosmochain currently provides 2 distinctive MKT services for

+100 beauty brands

2. MKT Agency Business — Case @ Innisfree

* Objective:

— Improve efficiency of campaign by leveraging external DMP (beauty genome project)’s
high quality data

— Engage users to app/web by appealing target product’s feature using user’s
experience data

— Test external DMP based marketing efficiency with classic FB/IG marketing efficiency

* Goal:
— ROAS 200%1
— CPI 3000krw |

¢ Details:

— Securing UA through behavior-based data such as skin concerns and reviews among
users of cosmetic interests

— Consider factors such as price / competitor product / category. Drawing out various
scenarios

— Create contents by target audience segmentation and reach out
— Check the efficiency of each campaign by scenario and optimize

— Compare efficiency between classic campaign and DMP based campaign by live at the
same time

14
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[@ Data Utilization] Cosmochain currently provides 2 distinctive MKT services for
+100 beauty brands

2. MKT Agency Business — Case @ Innisfree
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[User Behavior]

Blended users viewed detail page 4.1 times, searched 1.0 time, used basket 2.6 times, so it was much more

efficient user funnel comparing with control campaign, which was 8.5 times, 1.7 times and 4.1 times, respectively.
[Follow-up campaign]

After the satisfying result, the client asked for additional campaign on lip, cleansing categories

8 COSMOCHAIN
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[@ Data Utilization] Cosmochain currently provides 2 distinctive MKT services for

+100 beauty brands

2. MKT Agency Business — Case @ Embryolisse

* Objective:

— Improve efficiency of campaign by leveraging external DMP (beauty genome project)’s
high quality data

— Engage users to app/web by appealing target product’s feature using user’s
experience data

— Test external DMP based marketing efficiency with classic FB/IG marketing efficiency

* Goal:
— CPC 212 |

* Details:

— Securing UA through behavior-based data such as skin concerns and reviews among
users of cosmetic interests

— Consider factors such as price / competitor product / category. Drawing out various
scenarios

— Create contents by target audience segmentation and reach out
— Check the efficiency of each campaign by scenario and optimize

— Compare efficiency between classic campaign and DMP based campaign by live at the
same time
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[@ Data Utilization] Cosmochain currently provides 2 distinctive MKT services for
+100 beauty brands

2. MKT Agency Business — Case @ Embryolisse
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[User Behavior]

Blended users were able to convert from Facebook and Instagram to Olive Young product page 25% more efficient
than control group

[Follow-up campaign]

After the satisfying result, the client asked for increasing MKT budget and diversifying MKT channels

g) COSMOCHAIN
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[Business Performance] With active Beauty Data Business expansion, Cosmochain has
recorded $2.4M yearly revenue and $60K yearly operating profit

Token Model

=) Begins $1,650K
Revenue
- Operating Income
$1,070K
$650K

$420K 5 Ry

§ $345K L $950K
$260K : i . (as of Feb 10t

$60K

-$75K ] -$270K : ]
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[Token Model] Based on the business performance, certain ratio of revenue stream has
been injected to purchase COSM from the exchange, which reduces circulating volume

Data-
Contribution

Data-Purchase

g) COSMOCHAIN
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[Token Model] Purchased tokens have been 1) burnt, 2) rewarded to data contributors,
and 3) converted to CP (i.e. Cosmochain ecosystem token)

=

COMPANY

CUSTOMER

‘ Data Flow

‘ COSM / Value Flow

g) COSMOCHAIN
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[Token Model] Cosmochain believes that the initiation of healthy token model has
powered well-performing COSM price recently

Dec 2019
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[Token Model] Cosmochain believes that the initiation of healthy token model has

powered well-performing COSM price recently

Jan 2020
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[Token Model] Cosmochain believes that the initiation of healthy token model has

powered well-performing COSM price recently

Feb 2020
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[Token Model] Cosmochain believes that COSM is working on sustainable token model
which depends on the business progress

Un-Sustainable: Event-driven,

Not able to replicate

Buyback
[ Burn

—
[ ThasJust Burned 9.7 Billion
This is equivalent of 4.1 million US dollars worth of value as of January 3, 2019
@
& Summary
fotal Supply: 274,555,193 860.999996455928086883 NPXS ($123,073,593.80)
Price: $0.0004 @ 0.000003 Eth (» 1.16%)
lolders: 43880 addresses.
Transfers: 718176
Transactio | ool & Lisiies - |
s
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Sustainable: Token Model

according to business progress
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[Year 2020] Cosmochain will 1) partner with more on-line beauty platforms, 2) partner
with beauty stores (i.e. off-line data), and 3) provide more sophisticated MKT services

(1) Data Collection

(2 Data Utilization in Beauty Industry
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[Year 2020] Cosmochain will 1) partner with more on-line beauty platforms, 2) partner
with beauty stores (i.e. off-line data), and 3) provide more sophisticated MKT services

(1) Data Collection

(2 Data Utilization in Beauty Industry
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Marketing

On-line MKT — On-line Sales
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On-line MKT — Off-line Sales

— On-line MKT effects on off-line purchase

Off-line MKT — On-line Sales

— Off-line experience effects on on-line purchase

g) COSMOCHAIN
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[Year 2020] Cosmochain is also looking forward to 1) integrating crypto wallet to the
service, 2) entering Japan market, and 3) applying COSM into the payment module

11:207 il LTE
X Kakao Apps
I\
A it $ &
Styl Shopping Gifts Makers
Emoticon: Friends o] Melon Ticket
&) )
Games Music ~ Hairshop

Kakaostory E Daum

B Kakaobank

D =,
(g Eaerao
Navigation

Kakao T

9 KakaoMap

L™ e —

1:204 il LTE W)

| I(lii: ] X

Lio| HEe LIRS ApitE
=0t BEfths

CIXIE x|, Klipo| ZokgLIct

06:27 ol 'Y T -

oto|z! ',
HgstMIR ) !

FAHI

1 2 8

COSMOCHAIN

[m]
3 — —
E 10
]
COMPANY CUSTOMER

0000,

mmmm))> Data Flow
) COSM Token Flow

lalavila

LOHB®

CHICOR

OLIVE ° ' YOUNG

27

{3 COSMOCHAIN



End of document




